
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                      

 

 

 

 

 

 

 

 

#3 readers services notes  alison miles 

reading360.wordpress.com @alisonwrote 

                                        Talking about reading 
The clue about the target market of readers services is in the 
name. The focus is on readers and reading. Not books, not 
issue statistics, not formats - although these are elements of 
a readers service. Library staff need to be experts at talking 
with people in the community about reading. You’re providing 
a service that is far more than having rows and rows of books 
on shelves (or in an ebook database) and waiting for someone  
to borrow them. 

 
If your staff don’t read, or don’t feel comfortable talking about reading with others, or don’t read about reading, 
then those should be your immediate staff development focus points - and considerations for your next recruitment 
drive. 

When you talk about reading you will be affirming that the library is a place in the community that is able 
to help each member of the community obtain all the benefits that we know reading can give - 

   Why is reading important? on Canada’s National Reading Campaign site: 
www.nationalreadingcampaign.ca/our-work/the-national-reading-plan/ 

   National Year of Reading Goal 1 in Australia’s National Year of Reading report (page 4)  
www.love2read.org.au/NYRreport.pdf 

Talking with people in your community about reading 

Staff are part of your community. Conversations should be 3600 between staff and members of the public,  
 not just one way. Capture these conversations and share them around to benefit everyone. 

 Talk about what staff have read or watched, what customers have enjoyed reading and watching,  
which story children enjoyed at storytime, which author is visiting, what bookclubbers said about their 
latest book, the  value of both print and ebooks, the rise of fanfiction, the range of genre fiction, the range 
of magazines available online, how this book leads to that book, which movies and plays people have been 
rushing to see and was it a book first, how reading in a group helps people with alzheimers, why that story 
struck a chord with so many, which books were shortlisted for a national award, which television show is on 
everyone’s lips, your role in enhancing national literacy statistics, which historical images have captured 
people’s attention,  the story behind the story, how reading helped someone, what customers want in the 
library’s collection, how you can connect more people with reading... 

 Share your knowledge and gain more from others in morning staff gatherings, on Facebook, Twitter, 
Pinterest and GoodReads, in conversations with customers, with colleagues from other libraries, at  
bookclub, in the local media, on community visits, in the library’s enews, in Council meetings, in-print 
reviews or shelf reviews or in-catalogue reviews or podcast/YouTube reviews, over Skype, in booktalks and 
literary salons, with  staff recommendation displays (see above image), in literary forums, and on the 
reading360 blog reading360.wordpress.com. 
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